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-1 19.4
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134 18| 13.4% 67 15| 22.4% 45 2 4.4% 22 1 4.5%
234 46| 19.7% 117 28| 23.9% 78 12| 15.4% 39 6| 15.4%
133 28| 21.1% 66 17| 25.8% 45 8| 17.8% 22 13.6%
978 208 21.3% 489 153| 31.3% 324 40 12.3% 165 15 9.1%
402 88| 21.9% 201 59| 29.4% 134 19| 14.2% 67 10| 14.9%
488| 94| 19.3u| 244 61| 25.0| 163] 25 1534 81 8| 9.9%
182 31 17.0% 91 20| 22.0% 61 13.1% 30 3| 10.0%
99 18| 18.2% 50 8| 16.0% 33 24.2% 16 2| 12.5%
318 48| 15.1% 159 28| 17.6% 106 15/ 14.2% 53 5 9.4%
32 3 9.4% 16 3| 18.8% 11 0 0.0% 5 0 0.0%
3,000 582] 194 1500 392] 26.1%] 1,000] 137] 13.74] s00] 53] 10.6%
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